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UPCOMING MAA PROFESSIONAL
DEVELOPMENT WORKSHOPS
August 20: Creating a Website on a
Shoestring Budget at SRP at 9:00 am.
November 3: Curating Your
Collections at Sierra Vista (time TBD)
For details, contact Donna Reiner at
laydeescholar@hotmail.com or
Brenda McLain at bmclain@lib.az.us
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Aloaf of brick, ajug of glue and.... Find out on
page 3 what Evelyn Johnson, Holly Young and
Seve Hoza were up to at the MAA Conference.

NATIONAL DOCENT SYMPOSIUM

OFFERS INSPIRATION

he long-planned and much anticipated National Do-

cent Symposium, held at the Camelback Inn during
April of thisyear, drew docents from around the nation
and Canada. Hundreds gathered to exchange ideas and
techniques for serving the public and their nonprofit insti-
tutions. In addition to workshop sessions, attendees visited
area venues such as the Desert Botanical Garden, Phoenix Art Museum, the Heard Mu-
seum and Pueblo Grande Museum.

Justice Sandra Day O 'Connor
addresses the
National Docent Symposium.

Among those addressing the docents was Sandra Day O’ Connor, retired Supreme
Court Justice and Arizona native. Speaking outdoors, before people at picnic tables
and barbecue, Justice O’Connor was quite at home. She described her early years
living on a ranch and the freedom she felt “at home on the range.”

Her achievementsin law, especially as a woman attempting to enter that field, are
widely recognized. Justice O’Connor reflected briefly on her legal experiences, then
she proudly cited among her accomplishments having served as a docent at the
Heard Museum years ago.

“Being adocent was a great chance for me to learn about the collections [at the

(Continued on page 7)

The Economic Impact of Nonprofit Artsand Culture Organizations
and Their Audiencesin the City of Phoenix, Arizona

According to the report Arts and Economic Prosperity 111:
The Economic Impact of Nonprofit Arts and Culture Organi-
zations and Their Audiences in the City of Phoenix, nonprof-
its and the 6.1 million patrons who attended events in Phoe-
nix in 2005 combined to spend $361 million.

The study is based on budget expenses for 67 Phoenix-
based cultural organizations and the spending habits of 942
visitors surveyed at events during the 2006 calendar year.

Key findings include:

1) Phoenix arts and cultureis atourism driver.
¢ of the 6.1 million arts and culture attendees,
60% were from outside of Maricopa County
¢ those residing outside of the county spent $45
dollars on average, nearly twice as much as resi-
dent attendees spent on event-related costs be-
yond the price of admission

2) Arts and Culture organizations and audiences attending
events support more than 11,000 jobs.

¢ organizations spent $133 million dollars for op-
erationsin 2005 (up 52% from the 2001 study)

+ audiences spent $228 million in event-related
costs, such as meals, lodging, clothing, etc. (a
32% increase from the 2001 study)

3) Thereturn on investment for Phoenix tax payersis big:
17 dollars returned for each dollar spent
+ the City of Phoenix invests just under $1 millionin
direct grant support to cultural organizations
+ leverages spending by organizations and audiences,
returning $17 million in local tax revenue

The report also shows that Phoenix nonprofits are growth
leaders, with total economic impact, number of jobs and tax
revenue generated above the average for similar size regions
in the study. Phoenix’'s economic growth also outpaced the
growth of the arts and culture industry nationally.

For more details, contact Dwight D. Walth,
Director of Grants Services and Community Initiatives
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MAA Mission

The Museum Association of
Arizona provides statewide
leadership among Arizonas
museums and cultural com-
munities through profes-
sional support, advocacy,
education and collaboration.
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Editor: Stephanie Bradley

Deadline for Fall issue:
October 12, 2007

The MAA Gallery is a quarterly publica-
tion of the Museum Association of Arizona.
An annual subscription is included in MAA
membership dues.

The Gallery encourages the submission
of museum-related news and information,
and unsolicited articles of general interest to
the museum community. The editor reserves
the right to select, edit, delete and correct
any copy submitted for publication. Authors
assume full responsibility for the accuracy of
their statements and for the opinions or judg-
ments that they may express. Opinions ex-
pressed in this publication do not necessarily
represent those of the Museum Association
of Arizona. Reproduction of Gallery contents
is permitted provided that reference is made
to the MAA Gallery including the issue date,
volume, number and author, if any. Contribu-
tions should be sent to :

maaeditor@azmuseums.org
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Dear Friends,
The Arts are Good Business!

Americans for the Arts has recently
published its study Arts & Economic
Prosperity 111, (see page 1) which meas-
ures the economic impact of the artsin
the United States and in certain individ-
ual communities. For the study, the arts
include not only museums, but also thea-
tres, symphonies, opera and other arts
ingtitutions. Nevertheless, the results are
instructive for the museum community.
And the conclusions are the same for all:
arts and culture are good business.

Nationally, arts and culture create
$166.2 billion in economic activity. The
industry sustains 5.7 million jobs and
generates nearly $30 billion in revenues
to local, state and federal governments.
The three levels of government support
arts and culture with only about $4 bil-
lion, which represents a 7:1 return on
investment for governments.

The city of Mesa, where my museum
islocated, is one of the communities
covered by the survey. Mesais now the
third largest city in Arizona, with a
population of about 450,000, but it is not
the behemoth of Phoenix, or even as
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large as Tucson. Nevertheless, arts and
cultural activitiesin Mesa generate
$47.57 million in local economic activ-
ity. This spending — $29.28 million by
nonprofit arts and cultural organizations
and an additional $18.3 million in event
related spending by their audiences —
supports 1,461 full time equivaent jobs,
generates $26.02 million in household
incometo local residents, and delivers
$4.34 million in local and state govern-
ment revenue.

The average resident attending an arts
and culture event in Mesa will spend
$17.24 over and above the admission
price, and a non-resident will spend even
more, $26.97 (compared to $19.53 and
$40.19 nationally).

Theintrinsic value of arts and culture
— that they build character, make more
well rounded citizens, and enrich lives
— are important arguments to under-
stand and advance. But in addition, arts
and culture are good business for com-
munities. We need to advocate both
points of view when we make the case
for arts and culture to our community
leaders and audiences.

Tom Wilson
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Associations. Representative

Dr. Robert Breunig

Museum of Northern Arizona
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Roger Lidman, Executive Director
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News from the Conference

Custom Enclosures Boxing Workshop
leader St
Pre-Conference Workshop Hoza demon-
strates methods
o A
Storage Extraordinaire RS

. - , collection items
n his role as archivist at the Hbmogam Ki Museum, for

Steve Hozadesigns and creates custom enclosures for frag-janet Gillette.
ile artifacts. At thisyear’s MAA Conference, he shared his ex-
pertise with colleagues during a grenference workshop.

Steve’s enclosures are arguably as much awork of art as the Photos
objects they contain. The functional boxes are made of an easStephanie Bradley
ily cut corrugated board that is aid so it can be guided easily out of the box.
and ligninfree, and fixed with PVA The design allows one to handle a pot from
glue, which provides further protec- the side, rather than attempting to gain hold
tion from acids. Cushions for deli- of a rounded surface where there is no point
cate objects are made using tubular to grasp except a weak rim.

polyethylene, cut to size, then

wrapped with a barrier of unbleached “Pre-made boxes can do more damage

and unwashed muslin. (“Y ou never than no protection at all,” says Steve. “An
get the wrinkles out if you wash it!” object is more easily jostled in a loose envi-
ronment.”

Steve sighs with experience.)
Steve’s boxes, however, are meant to

He first examines the object, iden- ;
withstand “earthquakes or people-quakes,”

tifying its stress points and creating

cushioned supports for them. Pottery he says.
rims, necked pottery and round The exterior sides of the boxes contain a
bowls are special challenges. The wealth of information: identifying name;
muslinwrapped polyethylene foam accession number; digital photos, with a
“collars” are cut to snugly cushion printed scale; dimensions; instructions for
the pot and limit its movement. opening; as well as warnings of fragility.
In designing the overall storage, Steve also considers how th/ith all that information about the object,” Steve says,
object will be removed from its container. “there is often no reason to actually open the box and re-
o ) ) move the piece unlessit isto be displayed.”
“The box failsif the access to the object requires a person to )
grab it at aweak or unstable point,” he says. Baskets and pottery were the focus of boxing at the
_ workshop. “Baskets require different support,” Steve notes.
Thus, many of his “| create concentric rings to support the basket walls at
boxes open with a different levels as they tend to sag with gravity and their

drop-down flap rather

than a standard top . .

cover. Often, he fash- ~Wedon’t seal the box,” he says, “We want air to circu-

ions a sliding platform &€

on which the object sits Ultimately, the design plan for a box results in a stable
environment for the item, and a protective barrier from

Steve Hoza makes somelight, dust, and chemical or photochemical processes.

basic measurements —by Stephanie Bradley

before cutting corru-

gated board that will

morph into a custom

enclosure for protective

storage of valuable

artifacts.

coils separate.”
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